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TTIP: a 21st century trade partnership 
 

 
 

BRUSSELS (June 9th 2015) – DIGITALEUROPE urges the European Parliament to follow the lead given them by G7 

leaders and their own experts, and to support the Transatlantic Trade and Investment Partnership (TTIP) at their 
plenary meeting this week.  

G7 leaders vowed to push ahead and conclude the TTIP talks by the end of this year. At the end of last month the 
European Parliament’s trade committee, known by the acronym INTA, gave its support to a deal with the US. 

The TTIP promises to boost the EU economy by up to €119 billion a year and create much needed jobs. Failure to 
seize the concrete benefits to be gained from freer transatlantic trade would be to sell European citizens and 
companies short. 

The highest price for failure would be paid by Europe’s small and medium size enterprises, which face a wide 
range of obstacles, mostly red tape, restricting their ability to access the US market.  

“The need for easier trade and investment between the world’s two biggest trading blocks has never been 
greater. The TTIP will not only set the standard for 21st century trade agreements in the digital age, it will also 
send a clear signal to other trading partners by illustrating the economic benefits of free trade,” said John Higgins, 
Director General of DIGITALEUROPE. 

In the field of digital technologies, TTIP will help Europe to achieve some of the aims identified in the Digital Single 
Market (DSM) strategy unveiled last month by the European Commission.  

Free Trade Agreements (FTAs) like the TTIP offer Europe a way to spread the thinking of its flagship policy initiative 
beyond Europe’s borders. “The focus in the DSM on free data flows, for example, should be in the bedrock of all 
21st century FTAs. Safeguarding free data flows in the TTIP will help instill a more open data culture worldwide, 
and would broaden the commercial horizons of Europe’s businesses,” said Mr Higgins.  

Creating a strong and competitive European digital sector in a fully functioning digital single market is a key priority 
for all European institutions. Trade policy is an essential pillar to support this objective. 

Worldwide cross-border online traffic grew 18-fold between 2005 and 2012, and could increase a further 
eightfold by 2025. Cross-border e-commerce has grown to represent more than 10 percent of the trade in goods 
in less than a decade. European SMEs and startups are tapping into new markets around the world via the 
Internet. Access to those markets must remain open if Europe’s entrepreneurs are to flourish. Free trade, 
including free flows of data, is a prerequisite for keeping those markets open. 
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For more information please contact:  
Paul Meller, DIGITALEUROPE’s Communications Director 
+32 497 322 966 or paul.meller@digitaleurope.org 
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ABOUT DIGITALEUROPE  
DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT, 
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants 
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the 
world's best digital technology companies. 
 
DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s 
members include 58 corporate members and 36 national trade associations from across Europe. Our website provides 
further information on our recent news and activities: http://www.digitaleurope.org  

 

DIGITALEUROPE MEMBERSHIP 

Corporate Members  
Alcatel-Lucent, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cassidian, Cisco, Dell, Epson, Ericsson, 
Fujitsu, Google, Hitachi, Hewlett Packard, Huawei, IBM, Ingram Micro, Intel, iQor, JVC Kenwood Group, Konica Minolta, 
Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola Mobility, Motorola 
Solutions, NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC, 
Samsung, SAP, Schneider Electric IT Corporation, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas 
Instruments, Toshiba, TP Vision, Western Digital, Xerox, ZTE Corporation. 

National Trade Associations  

Belarus: INFOPARK 
Belgium: AGORIA 
Bulgaria: BAIT 
Cyprus: CITEA 
Denmark: DI ITEK, IT-BRANCHEN 
Estonia: ITL 
Finland: FTTI 
France: AFDEL, Force Numérique, 
SIMAVELEC  
Germany: BITKOM, ZVEI 

Greece: SEPE 
Hungary: IVSZ 
Ireland: ICT IRELAND 
Italy: ANITEC 
Lithuania: INFOBALT 
Netherlands: Nederland ICT, FIAR  
Poland: KIGEIT, PIIT 
Portugal: AGEFE 
Romania: ANIS, APDETIC 
Slovakia: ITAS 

Slovenia: GZS 
Spain: AMETIC 
Sweden: Foreningen Teknikföretagen, 
IT&Telekomföretagen 
Switzerland: SWICO 
Turkey: ECID, TESID, TÜBISAD 
Ukraine: IT UKRAINE 
United Kingdom: techUK 

 

 

http://www.digitaleurope.org/
mailto:info@digitaleurope.org
https://twitter.com/DIGITALEUROPE
http://www.digitaleurope.org/

